Events to help boost Bury
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Charity night winners and runners up L-R ATC, Southgate Pre School, St John Ambulance.

O

ne of the aims of Bid4Bury is to use
events to showcase the town to a variety
of visitors – and encourage them to
spend their money here. The Flower and
Continental Market which takes place this year on
Sunday 29th and Monday 30th of May is our next
major event and this year will have a new look, with
some planned new attractions and stalls.
Among the attractions we hope to bring to the
event are a farmers’ market and a small ‘livestock’
area, featuring chickens, geese and possibly some
petting animals for children. We’d very much
welcome input from any businesses in the BID area
who would like to be more involved in the event

or would like to offer sponsorship.

I

n the run up to Christmas Bid4Bury also
organised a number of well attended events,
which began with switching on of the Christmas
lights, attracting good crowds and considerable
media interest. BBC Radio Suffolk broadcast their
‘Drivetime’ show from the event and Interim
Chairman Paul Haynes was interviewed on BBC
Look East. The local papers also gave excellent
coverage of the night.

with Lilyo and Auntie Pam’s Sweet Shop as the
runners up.
Late night shopping and free car-parking brought
people into town on Thursdays and even the
freezing weather didn’t deter many charities from
making the effort to decorate their stalls for the
charity market evening. Winners of the charity stall
competition were 301 BSE Squadron Air Training
Corps (assisted by a snowman and Santa) with St
John Ambulance and Southgate Pre-School second
and third respectively.
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New beat for Chief Executive

B

id4Bury’s new Chief Executive Mark Cordell joined the organisation in
February after a 30 year career with Suffolk Police. Familiar to many in
the Bury St Edmunds area, having previously been the town’s chief of
police, Mark is now looking forward to the new challenges of managing a
town centre Business Improvement District.

O

ne of the areas in which he expects to take a particular interest is
the night-time economy. Mark’s role with the police has seen him
working closely with Ipswich Central, the Business Improvement
District for Ipswich, to develop a scheme involving licensed premises
establishing a benchmark of good practice within their industry. Known as
Best Bar None it also aimed to cut alcohol related violence and crime and was
recognised for its achievements when the scheme won a national award
within its first three months of operation.

The Christmas ‘Best Dressed Window’
competition, which was kindly supported by the
Bury Free Press, was won by Daley’s Restaurant

Help celebrate the Royal wedding
Shopkeepers and businesses in Bury St Edmunds are
invited to help the town celebrate the marriage of
HRH Prince William and Kate Middleton by supporting
the Bid4Bury Royal Wedding Treasure Hunt.

P

articipating businesses will be given a
wedding-themed item to display somewhere
in their window. A total of ten different
items will form the treasure hunt and shoppers
and visitors to Bury will need to spot all of them
and mark on a form where they saw each item.
There will be prizes for adult players and for
children. Our top prize is a £200 voucher for a
wedding outfit from Jacques Vert which has kindly
been donated by Palmers. Any other local
company that would like to sponsor a prize should
contact the Bid4Bury office and all offers will be
gratefully considered.
The Bury Free Press has kindly agreed that it will
be the media partner for the competition and

Bid4Bury is very appreciative of this support. They
will feature coverage over several weeks for the
duration of the competition and afterwards when
the prizes are presented. We hope this media
coverage will allow particular focus on the levy
paying businesses who take part in the
competition.
Forms will be available from participating
businesses and other locations and should be
returned either to the Bid4Bury offices or to one
of the participating traders. The Street Rangers will
then collect the forms at the beginning of May.
Bid4Bury Administrator Jackie Regan said: “This is a
great way of encouraging visitors to the town to
look closely at what our traders have in their
windows. Hopefully it will also get people looking
at some of the shops they might not have
previously been familiar with too. We’d like to see
all areas of the town represented in the
competition though, to ensure that the players

Paul Haynes, Interim Chairman of Bid4Bury, said: “There was a great deal of
interest in the Chief Executive’s post and a very strong field of candidates.
Mark Cordell impressed us, not only with his leadership skills but also as
someone who knows Bury St Edmunds extremely well and who will be a
great ambassador for the town.

have the best chance of finding every item on the
trail. We hope everyone from shops to hair salons,
estate agents to eateries will join in.”
Shops and businesses that would like to take part
in the treasure hunt should contact Jackie in the
Bid4Bury office by emailing admin@bid4bury.com
or phoning 01284 766258.

Local businesses are invited
to get involved in a charity
fashion show at the apex on
28th April, either to showcase
products or as sponsors.
Full details are available from
Julie.warren@theapex.co.uk.

“One of the key remits of Bid4Bury is to enhance the safety and security
measures already in place, for example we’re providing the Street Rangers,
and I am looking forward to working with a Chief Executive who has a wealth
of experience in managing these areas.”

I

n a media interview just before Christmas, Mark said his senior management
roles within the Suffolk Constabulary share a number of similarities with that
of the job of Chief Executive of Bid4Bury. His experience within the police
force has involved working with partnership organisations including local
authorities and the media which he expects to continue to do as Chief Executive.
Commenting on his appointment Mark said: “I’m delighted to be taking up
this post, as having lived here for more than 20 years I know what a lovely
town Bury is and my aim is to work with businesses to ensure that we better
promote the town and make it a more attractive environment for visitors.

The object of this occasional newsletter is to give information to the levy paying businesses of Bid4Bury, and has not been designed for general
public release. It is our hope to bring out further ‘glossy’ style newsletters for the general public as part of the Bury St Edmunds marketing
promotions. We further hope to hold regular open meetings/clinics with businesses within the Bid4Bury area, details will be available in the
near future. We welcome any feedback or suggestions you may have by contacting Bid4Bury on admin@bid4bury.com

“Many of the initiatives I have worked on with the Constabulary, whether
they are aimed at reducing crime, anti-social behaviour or making
communities safer have elements that can be adopted by Bid4Bury. “

email us: admin@bid4bury.com

email us: admin@bid4bury.com

visit us: www.bid4bury.com

As a Chief Superintendent with Suffolk Police, Mark served as Sector
Commander for Bury St Edmunds and Area Commander for West Suffolk.
Most recently he was Strategic Change Review Commander at Suffolk Police
headquarters.

In addition to a new Chief Executive, Bid4Bury has also employed Jackie
Regan as its Administrator. For many people dealing with the Bid4Bury office
Jackie will be their first point of contact. She is no stranger to those connected
to the town centre management as she has previously worked with former
managers Nick Martin and Steve Peters. Jackie’s career has also seen her
working with the economic development team at St Edmundsbury Borough
Council and at Stowmarket Town Council. She said: “I am very much looking
forward to getting involved with a number of events in the town that I have
previously had a long association with and assisting the new Chief Executive
as Bid4Bury moves into its next stage.”
New Chief Executive Mark Cordell
(picture used with kind permission of the Bury Free Press.)

Let us know your email address, so we can keep you
up to date with news and forward information.
Email us at: admin@bid4bury.com

visit us: www.bid4bury.com

From the Chairman

Street Rangers making a difference

I

any businesses in the town centre will
have noticed Fay and Alex Bid4Bury’s
two dedicated Bury St Edmunds Street
Rangers. The town’s full complement is three
Rangers and they have recently been assisted by
colleagues from Ipswich while a new third
permanent Ranger, who will work solely in Bury,
is appointed. The Street Rangers are already
making themselves known around the town
centre with their presence proving more and
more valuable.

t is nearly a year since Bid4Bury came into existence
and I’d like to thank the board members who have
worked so hard to make our first year a success.
We currently have vacancies for two board members
and discussions are taking place with some interested
parties. It’s very much hoped that a representative of
the night-time economy will join the board.

Since we last published our newsletter the board has
said goodbye to John Deane-Bowers from Trotter
and Deane, whose business interests mean he is no
longer able to devote as much time as he would wish
to Bid4Bury. I’d like to thank him for his contribution
in getting the organisation to where we are today.
We have also welcomed a new Finance Director to
the board. More details about Keith Senior who has
been a Chartered Accountancy and Taxation
Consultant for 20 years are below. His experience

will be of huge benefit to the BID Board and we are
very appreciative of his contribution.

A

s you’ll have seen with the appointment of
Mark Cordell as Chief Executive this role
supersedes the position of Town Centre
Manager which had been held by Steve Peters. The
board thanked Steve, who will be pursuing a new
opportunity abroad, for his work. I’d also like to thank
board member Andrea Mayley from St Edmundsbury
Borough Council who has taken on some of the
town centre manager’s workload in the interim
period. We have also been very fortunate to have
the assistance of Jackie Regan who worked with us
on a temporary basis from the autumn before being
appointed Administrator at the start of the year.
Paul Haynes • Interim Chairman
Bid 4 Bury

Finance Director joins the Board

K

eith Senior brings more than 20 years experience in finance to the Board of Bid4Bury as
a Chartered Accountant and Chartered Tax Advisor specialising in strategic business advice
and tax planning.

The Street Rangers began work in the autumn
and in their distinctive purple uniforms they were
soon being noticed by traders and visitors to the
town alike. One businessman recently told them
that he’s impressed to see them walking past his
premises every day – even if at first he did
wonder if they were a new delivery firm starting
up in the area!
Bid4Bury CEO Mark Cordell joined the Street
Rangers on their patrol around the town during
his first week in the job. He said: “The Street
Rangers are a great asset to this town. Walking
around with them on a busy market day they

“I’ve been very impressed with what I have heard
about their work so far. I know that they have
helped apprehend a number of suspected
shoplifters since they star ted their patrols and
earlier this month they were among the first on
the scene and assisted the police to make an
arrest over an assault.
“While levels of crime such as this are not
especially high in Bury, having the Rangers in
place means the police have an extra level of
assistance for dealing with these issues. I feel sure
that they make a real contribution in reducing
anti-social behaviour and crime in the town
centre.”

A

s well as providing assistance to
businesses in the town the Street
Rangers also help members of the public
and visitors to Bury. They are often asked for
directions and one of their most rewarding jobs
was helping a worried mum locate a child who
had wandered away in a busy shopping street.

New radio system enters second stage

He came to Bury St Edmunds in 2006 when his company acquired an existing accountancy firm
now trading as Jacobs Allen in Abbeygate Street. Keith said: “We are committed to having a town
centre presence, as we believe that the commercial success of the town is dependent upon
having a variety of businesses centrally located, rather than a retail centre and all else on the
peripheral business and industrial parks.”

As reported in our last newsletter Bid4Bury has been upgrading the town-link
radio system in order to give businesses in Bury the lead in town security.The
fully operational digital system is now in place across the Bid4Bury area and
the system is set to get even better with more features still to come.

Keith sees his role on the board of Bid4Bury as akin to what is currently being talked about as
the ‘Big Society.’ Taking an interest in the BID from its very early days, Keith welcomed the
mechanism to promote the town and its businesses with a more concerted effort for marketing
than one business could achieve on its own. He added: “That collective approach to marketing
has to be part of a general working together for a common benefit, which I feel is crucial to the
whole town’s future success, even though the immediate benefit is, perhaps, likely to be felt by
those businesses in the retail, tourism and entertainment sectors.

T

he second stage of the installation of the new digital radio system was
completed in January with the deployment of new digital radios to all
100+ users on the network. This followed the installation and
commissioning of the first stage of the new infrastructure in December.
Over the next few weeks the system will be fine-tuned, and the control
system in CCTV will be reconfigured to deliver improved audio performance.
Whilst the system has been deliberately configured to operate exactly as the
old analogue system did to allow users to get used to the new radios, the next
stages of the system upgrade includes the addition of two extra channels to
enable multiple simultaneous conversations, and additional features to enhance
the operation.

“I feel that a personal contribution of this sort and closer working together as a community is
a practical demonstration of that idea and has to be beneficial to improving engagement with
one another, to achieve a more balanced and fair outcome from which everyone benefits; so I
was more than happy to help by using the skills I am fortunate to have at my disposal.”

Annual General Meeting

All the users automatically have the name and number of the calling party
identified on their radio displays, can send and receive panic alarms, and can
receive text from CCTV control, individually or as part of group.

T

he Annual General Meeting of Bid4Bury has been set for 6pm on Monday 21st March and will be held
at the apex. It is hoped that as many businesses as possible will be represented. It is a chance to hear
first hand about the work of Bid4Bury in its first year and to ask questions of Board members and the
Chief Executive. The Board will give an update on the first twelve months and Mark Cordell will be outlining
his plans as Chief Executive for the next 12 months and beyond.
Light refreshments will be provided and it is anticipated that business will be concluded by 8pm.

Chief Executive Mark Cordell said: “I am looking forward to meeting as many of our members as possible at
the AGM. I think it is vitally important for me to have a good understanding of what businesses want Bid4Bury
to do to improve business opportunities.
“If you are unable to attend but would like to send me your views please email me directly at
mark.cordell@bid4bury.com.”

email us: admin@bid4bury.com

M

were recognised by many and could offer help
and information to those who needed it.

visit us: www.bid4bury.com

R

adio users are widely spread, from small independent stores to major
multi-nationals and shopping malls including the Arc. In the evening
the pubs and clubs and the eateries in the vibrant evening economy
take over the system. All have a direct link to CCTV, the Street Rangers, the
Police and the Street Pastors during the evening. New users expected soon
include the innovative SOS bus service.

News and events about Bid4Bury are posted
on the website www.bid4bury.com
We are also on Twitter. Follow @Bid4Bury
email us: admin@bid4bury.com

Keep up to date with news from Bid4Bury
by reading the Chief Executive’s regular
monthly column in the Bury Free Press.
It appears on the last Friday of every month.
‘View from the Centre’ can be found on the
paper’s business page.
visit us: www.bid4bury.com

