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The Christmas
Shopping Season Begins
It’s the most important retail time of the year and Our Bury St Edmunds plans to celebrate the Christmas shopping season with another fantastic evening of festive
fun at the annual Christmas Lights Switch On night on Thursday November 16. And as a BID member, we want you and your customers to benefit, whether this is by
opening late or using the night to promote your own activities in the run up to Christmas.
A number of BID businesses have booked a stall as part of the event and if your business currently
supports a local charity you may wish to consider teaming up with them for the occasion. More
than 40 charities will have a stall and they may welcome volunteers from your staff on the night
to support their fundraising activities, while also promoting your own business.
For shoppers and visitors in the town centre we’ll be offering a packed programme of free
street and stage entertainment, festive fundraising stalls, fairground rides and of course this
sees the first of six weeks of free parking after 4pm on Thursdays, specifically for late-night
shopping. The main attraction of the evening will be as the town is lit up at the flick of a switch
with a special festive guest at 7pm. Entertainment will then continue until 8pm.
Among the highlights of the event will be the penguins, which will be in a special enclosure on
Abbeygate Street as well as a baby reindeer with its mother. There’s a full programme of stage
entertainment outside Moyses Hall from 3.15pm. Pantomime characters from The Theatre Royal’s
production of Dick Whittington and special guests Elsa and Olaf will also be making an appearance.
We hope many of our retail members will use the opportunity to open late on Thursdays for
customers to take advantage of the free parking. The usual free parking after 3pm
on Tuesday continues of course. And with the lights on and the decorations
in place it’s a time to impress visitors to the town with your festive
window display, which could win you the prestigious Our Bury St
Edmunds Shield if it’s judged to be the best in town.
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Please also be aware that as part of the build up to the
Switch On event Cornhill and Buttermarket will be closed
all day Wednesday for the usual market and throughout
Thursday, so deliveries may need to be rearranged as a
result. For more information about the night please visit
www.burystedmundsfestivals.com.

email us: mike.kirkham@ourburystedmunds.com

What have we been up to?

What we are going to do?

Food & Drink Festival

Christmas in
Bury St Edmunds

This year’s Food and Drink Festival was the busiest one yet, with more than
40,000 people visiting the town centre over the two days. At the Festival we
welcomed two new celebrity chefs, Paul Rankin and Jack Stein, as well as a
number of local chefs that demonstrated their skills and recipes. Before the
Festival we introduced a month-long #TasteBury campaign to engage visitors and
residents with the food and drink offer across the town. This campaign reached
297,000 people across the region and towards London, and the promotion helped
to increase the town’s foodie presence in the run-up to the Festival.

From Friday 1st December through to Sunday 31st December we have
organised a number of Christmas attractions to encourage more visitors
and shoppers to come to Bury St Edmunds during the all-important
Christmas trading period. The attractions will be in Charter Square and
they include a Santa’s Grotto, Vintage Dodgems and a Carousel.
The Santa’s Grotto can be booked in advance via our dedicated website
(www.ourburystedmunds.com/christmas) or it can be booked on the day.
We recommend visitors booking in advance to reduce queues. The
dodgems and carousel will be run on a ‘pay-as-you-go’ basis.

We are very pleased with the feedback of the event and campaign. If you have
any additional comments about the Festival, please get in touch by emailing
mark.cordell@ourburystedmunds.com

Eat Out Eat Well Awards

The Christmas Carousel and Grotto are available for private hire for BID
businesses if you are interested in organising a festive evening out for
staff, colleagues or friends.

This event also provided a great opportunity for five of our food businesses to
receive the prestigious West Suffolk, Environmental Health ‘eat out eat well’
awards for healthy eating. The awards were presented by Jo Churchill, MP for
Bury St Edmunds to; Abbeygate Cinema (No4 Restaurant & Bar), Cafe Kottani,
Francela Mezze & Grill, VC (Valley Connection) and Wagamama.

Throughout the Christmas period we will be organising a number of
social media campaigns aimed at engaging people with businesses in
the town. For more information about the Christmas attractions or to
arrange private hire for your business, please email
mark.cordell@ourburystedmunds.com

The third annual Festival of Sport took place between 23rd and 29th October
with various sporting activities taking place across the town for people to
take part in. This year’s Festival included the town’s first ever marathon,
which was organised by BID Member Unique Bars. Other free activities
included Tennis, Nordic Walking, Zumba, Yoga, Netball and Badminton.

Bury St Edmunds
and Beyond

If you would like to get involved with next year’s Festival, please get in touch
by emailing mark.cordell@ourburystedmunds.com

In September the official and new tourism brand for the town
was launched with an objective of increasing visitor numbers to
the town and encouraging more people to stay overnight. Bury St
Edmunds and Beyond will be working with businesses across the
town and surrounding areas, as well as other Suffolk DMOs to
help promote our town nationally and internationally.

Training Initiatives

As an Our Bury St Edmunds member you will automatically
receive a free website listing and you can benefit from many other
opportunities for free.

Nearly every month we host and deliver training courses for businesses and
your staff for free. These courses include First Aid at Work and Fire Marshall
training. Future training will include Accountancy & Tax Awareness and Social
Media training.

For more information and opportunities for your business, contact
Brand and Marketing Manager, Sue Warren on
sue.warren@burystedmundsandbeyond.co.uk

If you would like to attend one of these courses, or you have a suggestion
on a training initiative, please get in touch by emailing
mike.kirkham@ourburystedmunds.com

We are working with the ‘We Love Bury St Edmunds’ group to promote the celebration of St
Edmunds Day between the 17th and 20th November. The weekend starts with the Mayor’s St
Edmunds Day Dinner, with guest speaker Carole Walker (ex BBC Political Correspondent) at
The Athenaeum.
Following the dinner, all eyes will turn to the town centre and we would love to see the town filled
with St Edmunds flags and bunting, and we are happy to provide these to your business for free.
If you would like any bunting or flags and/or want to run a promotion or offer that weekend, then
please get in touch by emailing mike.kirkham@ourburystedmunds.com
Additionally the Bury Free Press and Bury Mercury are running St Edmunds Day supplements, with
a number of advertising spaces for BID members at discounted rates. If you would like to take
advantage of these advertising offers or you would like to attend the St Edmunds Day Dinner,
please contact mark.cordell@ourburystedmunds.com

Best Dressed
Window
Competition
We will once again be inviting a prominent person to
decide which are the best decorated Christmas windows
in town, with the winner receiving the prestigious shield
to display for the next 12 months. The judging will take
place during week commencing 11th December with the
winner to be announced during the morning of the 18th
December. If you want to ensure your window is seen by
the judge please contact
mark.cordell@ourburystedmunds.com

World War l Trail
In the run-up to Armistice Day next year, we are working with partners to organise a memorial
art trail between July and November 2018, to commemorate the centenary of the end of the
Great War. The trail will include some of the artists from the very successful Wolf Trail and we
hope this unique offering will raise the profile of the town for this very important anniversary.
The Wolf Trail in 2015 was completed by over 20,000 people and we are hoping that this trail
will be even more successful and attract even more people into the town centre.

Bury In Bloom
Every year we support the Bury In Bloom team and we are delighted to
congratulate the group for winning ‘Best Overall Entry’ in the large town
category at this year’s Anglia in Bloom competition. Bury In Bloom also won
an award for Environmental Quality. Many congratulations to the team and
we thank you for making our town look so wonderful!
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St Edmunds Day
Celebrations

The trail will include 18 separate pieces of art located around the town in public spaces and
also hopefully within the premises of BID members. We hope they will be auctioned afterwards
in aid of the West Suffolk Hospital charity, My WiSH. If you are interested in being a part of the
trail or sponsoring one of the pieces, please get in touch by emailing
mark.cordell@ourburystedmunds.com
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