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Shoppers are expected to pack the town centre for the Ourburystedmunds 

Christmas Lights Switch On event on Thursday 17th November. This is really when 

our Christmas shopping season launches and we hope many shops and member 

businesses, where appropriate, will take part in late night opening on Thursdays 

during the festive season. 

As ever we’ll have a full programme of entertainment in the town centre between 

3pm and 8pm. This will include on stage performances from local schools and 

groups from 3.15pm, the return of the Penguins! And of course Santa! We have 

invited our MP Jo Churchill to switch on the lights at 7pm.

Of course, just a week later we have the Bury St Edmunds Christmas Fayre – an 

incredibly busy few days for all of us and an event of which St Edmundsbury 

Borough Council can feel rightly proud. 

The Councils have again agreed to offer free parking after 4pm for all the Thursdays 

from Switch On through to and including 22nd December (as well as the usual Free 

from 3 offer every Tuesday).

Last December the footfall figures for the town centre were very pleasing. This was 

probably due to a number of reasons including the unseasonably warm weather 

and the Ourburystedmunds ice-skating rink installed at the arc. Unfortunately, 

those two factors are not generally compatible with each other and many other 

places around the UK, which had installed ice-rinks suffered as a result. Some 

towns had great problems and closed their rinks early. Additionally and probably 

as a consequence of the issues from last year’s rink, providers have reviewed their 

operations, with the end result being that costs of offering this facility for this winter 

have soared. 

After careful consideration of the financial commitment required, the 

Ourburystedmunds BID Board have taken the decision not to provide an ice-skating 

rink this year. We were delighted with the success of last year’s rink but have also 

learned a lot of lessons from the experience. There is tremendous enthusiasm in the 

town for an attraction like this and Ourburystedmunds will be looking 

into the feasibility of a rink returning in the future.  

Nonetheless there is much to look forward to this year 

and we will be doing all that we can to get people 

into town in the run up to Christmas and into the 

New Year for the benefit of you, our members.

Best Dressed 
Window 
Competition
We will once again be inviting a prominent 
person to decide which are the best decorated 
Christmas windows in town, with the winner 
receiving the prestigious shield to display for the next 12 months. The 
judging will take place during week commencing 12th December with the 
winner to be announced during the morning of the 19th December. If you 
want to ensure your window is seen by the judge please contact 
mark.cordell@ourburystedmunds.com 

Christmas 
Shopping
Late night shopping will start on 
Thursday 17th November, on the 
night of the Christmas Lights Switch 
On. Late night shopping will then 
run every Thursday until the 22nd December. There will be free parking in 
the town on all late night shopping evenings from 4pm to encourage more 
visitors and residents into the town. If you would like to promote an event 
or offer during these evenings, please email pr@ourburystedmunds.com

Christmas Fayre
The Bury St Edmunds Christmas Fayre will return between Thursday 24th 
November and Sunday 27th November 2016. The event will begin at 
2pm and finish at 8pm on Thursday, and on Friday and Saturday the stalls 
and indoor venues will open at 9am and finish at 8pm. On Sunday the 
opening hours are between 10am – 5pm. We hope you all are able to take 
advantage of the increased footfall in the town during this period.

Destination Management 
Organisation
Many locations in the UK now have a Destination Management 
Organisation (DMO) to co-ordinate attracting more visitors to towns and 
cities. The BID have been involved in discussions with the Borough, Town 
Council and the Visit Bury group for a number of months now, and we are 
hopeful that during 2017 a DMO will be created for the town. This will 
ultimately result in more people coming to town and therefore benefitting 
our businesses. Discussions are at a crucial stage and hopefully a positive 
formal announcement will be made shortly.

Bury St Edmunds 
Masterplan
Having seen the town grow and thrive over the past few years, the Borough 
Council and many other organisations are keen to start thinking about 
what Bury can do to further improve its town centre to ensure we remain a 
popular place to live, work and visit. The BID have been invited to be part 
of a working group that identifies the key issues that need to be addressed 
to ensure that this objective is achieved. There will also be opportunities 
for businesses and residents to have their input too. A final report, with 
recommendations, is due to be released towards the end of 2017 and then 
actions can be identified and planned for implementation. You will regularly 
be updated on this issue, via weekly emails and at networking meetings.

Website updates
We would like to take this opportunity to ask you to review your website 
listing on www.ourburystedmunds.com, ahead of the New Year. We try 
our best to keep all the information up-to-date but we do require our 
businesses to make us aware of any news. If you would like to update your 
listing with new images, a different description, news story, offers or events, 
please email pr@ourburystedmunds.com

email us: admin@ourburystedmunds.comwww.ourburystedmunds.comtelephone: 01284 766258

Christmas Switch On 
event to light up town

Dates for your diary
We want to make you aware of the upcoming festivals and events taking 
place in 2017 to ensure you make full use of the additional visitors in the 
town. Dates for your 2017 diary include:
Taste Bury: February 2017 
Whitsun Fayre: 28th - 29th May
Independents Week: 3rd - 9th July
Festival of Sport: TBA
Food and Drink Festival: 27th - 28th August



What we have done...Chairman & chief executive updates...
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Food and Drink Festival
Highlights of this year’s Festival included displays by celebrity chefs Galton Blackiston and James Tanner, a Farmers’ Market and cookery demonstrations by some 
of the best loved restaurants in the town centre. The local cookery demonstrations also included new restaurants to the town, Giggling Squid, The Snug Bar and 
The Northgate. The Festival was complemented by a range of free family entertainment including an urban beach and a mini-farm. Footfall on Bank Holiday 
Monday registered the highest visitor numbers in the town on any individual day of any Ourburystedmunds organised event ever. It was also a bumper Festival for 
the many stallholders, including some BID members, a number of whom sold out completely before the event officially closed.

Town centre records 
half a million visitors 
in August
More than half a million people visited Bury St Edmunds town centre in 
August, which is the first time numbers have broken the 500,000 barrier 
since we started collecting the data. Footfall figures showed 506,686 people 
entered the town centre via Abbeygate Street during the month. The August 
2016 figures are, on average, around 100,000 up on the same month for the 
previous three years.

Free Training for 
Businesses
We regularly organise a series of training dates for businesses to sign up to 
for free. We recently held a successful LinkedIn Training session on the 1st 
November and the next training date is for First Aid on the 14th November. 
Training sessions for 2016 have now concluded as it is acknowledged that 
freeing up staff in the run up to Christmas is difficult. Further sessions will 
be arranged and delivered in 2017 and if you are interested in any particular 
course or have any suggestions regarding courses we could arrange then 
please contact mark.cordell@ourburystedmunds.com

The Services Sector: 
What does the BID do for me?
As chairman of Ourburystedmunds, for our lovely town centre, I am often asked by friends, colleagues and clients 

how the BID benefits my own business. Why am I involved?  What is in it for me? For those of you that do not 

know, I am a partner at Greene & Greene solicitors on Guildhall Street. Increased footfall into the town helps 

retailers, restaurants, cafés, pub and bars - that much is obvious. But it does not have a direct impact on the 

number of new clients that we attract. Festivals and events over Bank Holiday weekends have no link with the 

services that we offer. So the BID does not help the services sector, does it?

When I first became involved with the BID in the Spring of 2011, shortly after Mark Cordell took over as Chief 

Executive, I had some clear aims and objectives. These focussed on the recruitment and retention of talent. This 

may sound odd, but we employ around 80 members of staff in our town centre office and constantly have a need 

to attract new team members. This may be a new member of the administration team, a qualified legal secretary or a specialist solicitor. Some of these roles 

will be filled by people from outside of the area. For example, we have recently been joined by lawyers from Ipswich, Kent and London. One of the challenges 

that we have experienced in the past is attracting them to Bury St Edmunds. For anybody who knows the town like we do, this may sound ridiculous, but to the 

uninitiated we can be seen as a small market town in a low-profile rural county.  

We needed to explain where we were and what the town had to offer. This is no longer the case. People have heard of Bury. They have been told that it is a lovely 

place. They understand that there are great businesses here, good schools and it is a thriving, growing town. Of course, this is not all down to the BID, but I am 

certain that it has helped. Not only has the BID worked hard on the town’s ‘PR’ in the regional and national press, it has also liaised with and lobbied businesses 

to move or open here, supported our current businesses and arranged events and attractions to make it an exciting, buzzing place. Once a candidate agrees to 

come and meet us, we encourage them to explore the town and, more often than not, they fall in love with it. It goes without saying, but this also helps us keep 

our best staff when the alternatives may be a soulless business park or commuting across a city on buses and trains.

In addition to this, when speaking with potential new clients we have found that we are no longer hearing, “where is Bury St Edmunds?” or, “oh, that’s near 

Cambridge, isn’t it?”.  The reputation of Bury St Edmunds is growing, it is being seen as an interesting place and a good location to do business. That adds 

credibility to the standing of our Professional Services businesses and makes attracting new clients from further afield even easier.

I would be delighted to hear about your own experiences and whether they align with mine. Feel free to contact me on 01284 717500 or markdaly@greene-greene.com

Since our last newsletter we held the very successful Food and Drink Festival, which was extremely well attended 

and in fact on the Monday we had over 22,000 activations of the footfall counting camera in Abbeygate Street, 

during the time of the event. This represented the highest number of people we have had attend any single day of 

any event we have ever organised, so myself and our Event Manager, Jackie Regan were obviously delighted with 

this. Jackie’s intention to have more local independent food and drink stalls appeared to work very well and we 

were pleased to see so many of our businesses take advantage of the increased number of visitors to the town over 

the Bank Holiday weekend.

This event, the variety of activities across the town during August, the wonderful retail and food and drink offer 

we have in town and of course the warm weather, all contributed to August being the first month ever where 

the number of activations of our footfall camera exceeded half a million. This is tremendous news and further 

demonstrates how vibrant and thriving Bury is. This is why it continues to be the first place in Suffolk that many 

National brands choose to open an outlet. The Snug Bar and Hotel Chocolat being the latest examples and Bourgee 

Restaurants will be following suit in the New Year.

We are now approaching a very busy trading period and we will kick this off with the Switching On of the 

Christmas Lights on Thursday 17th November. I am delighted that Rougham Estates have agreed to yet again 

donate a tree to The Traverse, from their Blackthorpe Barn outlet, now that the scaffolding has gone from outside 

of the Cupola House.

This will then be followed by the fabulous Christmas Fayre between 24th and 27th November, which brings 

thousands of visitors to the town, thereby further raising the profile of Bury and hopefully bringing many new 

customers to our businesses. 2016 has been a very successful year for the BID and we all hope the same can be 

said of your business.

Here’s wishing you and your colleagues a very merry and successful Christmas.

Mark Cordell  |  Chief Executive 
Ourburystedmunds


