What are we going to do..?
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This year’s Independents week will be held between the 4th to 10th July. It is
designed to celebrate the vast array of independent businesses Bury St Edmunds
has to offer. We are very lucky to have such a wonderful selection of independent
businesses in our town and we are delighted to welcome so many new
independent businesses recently. During this week we will be marketing and
promoting our independent businesses and if you have any offers, promotions or
products you want us to shout about then please just let us know.

Fashion Event

2016 marks the 5th anniversary of the Food & Drink Festival in Bury St Edmunds,
being held on Sunday 28th and Monday 29th August. To celebrate this
Ourburystedmunds are delighted to welcome James Tanner to the display kitchen
on the Monday, James is a regular on The Loraine morning TV show. We are also
thrilled to announce that Galton Blackiston is joining us again this year on the
Sunday, after his success last year he is a welcome additive to the display kitchen.
In between the guest chef appearances, there will be eight opportunities for
our businesses to showcase their cooking skills in the kitchen. If you want take
advantage of this opportunity please get in touch with Jackie on;
jackie.regan@ourburystedmunds.com This event will have something for everyone
and we are anticipating large crowds on both days.

The Whitsun Fayre
Spring has officially sprung in Bury St Edmunds which means the Ourburystedmunds Whitsun Fayre is just
around the corner. Over the late May Bank Holiday Sunday 29th and Monday 30th expect the town to be
thriving with people, stalls and lots of fun and laughter.

We are currently in discussions and the early stages of organising a Fashion Event
to be held on Tuesday 25th October at The Athenaeum. There will be plenty of
opportunities to be involved in this event, from fashion shops to beauty salons.
If you would like to get involved please email Jess on;
jess.smith@ourburystedmunds.com

Back by popular demand is the famous Urban Beach which will be located in The Traverse and will serve
kids of all ages traditional seaside fun. After they’ve built their sandcastles and buried their feet there will
be a variety of childrens’ activities in the arc from circus skills to science workshops that they can indulge in.
Then why not follow that up by visiting the Mini-Farm in Abbeygate Street for them to meet their favourite
animal. There is something to keep every little one entertained at this year’s fayre and with no charge for

AGM

any of these activities, it’s a great inexpensive day out.

This year’s AGM will be held on Tuesday 28th June, between 6-8pm (the venue is
yet to be decided). The AGM will give you an opportunity to hear what has been
achieved in the first year of the second term of the BID and what we are looking
to achieve in our second year.

throughout the Buttermarket and Cornhill, with a variety of stalls showcasing their best plants from all

Of course we are not forgetting the grown-ups! There will be the ever popular flower and plant’s market

After the success of last year’s Festival of Sport, the decision has been made to
hold this year’s week-long event from the Sunday 10th - Sunday 17th July to
coincide with the Women on Wheels charity cycle ride from Nowton Park plus
the Wimbledon Men’s Singles Final, British Grand Prix and the European Football
Championships Final. In addition to the vast array of
sporting events on offer during the week, the
final weekend sees an urban velodrome
in the arc, which will be open to the
public over the weekend and some
professional cyclists on the Sunday.

over East Anglia for you to buy! The flower market is also complimented by the world market in Cornhill
and some of our regular market traders from the town’s provisions market. For 2016 we have relaunched
our attractions on Angel Hill with a new feature being a Motorsports show. There will be a variety of old
and new motorsports cars on display, many of which are still used today for racing! The Whitsun Fayre is
guaranteed fun for all the family!
Although the events we organise throughout the year are focussed upon increasing the number of visitors
to the town on these days, it’s also part of our strategy to raise the profile of the town and encourage
people to become frequent visitors to the town. As a consequence we direct our advertising and social
media marketing towards people who we think will be interested in our events and/or visiting the town.
We co-ordinate all of this on your behalf to attract additional customers to the town and
subsequently to your businesses and hope that you are able to take advantage
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what we have done...

Our own Retail Business Incubator

Most Active Town

I have lived in this wonderful town for 10 years. It was a beautiful, charming town when I arrived and it still is,

Bury St Edmunds has been named Suffolk’s Most Active Town in a
competition run by Suffolk County Council with the Ourburystedmunds 2015
Festival of Sport playing a key role in helping to win the title for the town.
The retail therapy walks initiative led by Ian and his team at Intersport were
also used as evidence within our application. We are now looking to retain
the award next year!

but the offering has changed significantly over that time. In my view, it is for the better. There are more facilities for
local residents, especially younger members of our community, and the town is firmly on the radar for visitors and
relocators. We have seen a growth in private investment into our town at a time when, due to national financial
pressures, public sector funding has been on the slide, but our local economy continues to grow.
Our high street has moved up the ‘retail leaderboard’ and become a target for national brands. Is this homogenising
Bury St Edmunds? Are we at risk of becoming a ‘clone town’? Seeing the recent reinvention and resurgence of St
John’s Street, I am reassured that a large part of our town remains fiercely independent and unique.
St John’s Street has always been close to my heart, having previously been the home of my wife’s business, Lilyo,
for seven years. The number of recent openings sets new records for a street that has for many years provided an
access point for new retail businesses. We now have the elegance of Bohm & Bee ladies-wear, the vibrant Pocket
Watches & Petticoats, Casa Del Mar extending next door, and other new businesses that are all making a splash.
I enjoy seeing the continued growth of some of my favourite businesses, Beautiful Beers, Gastrono-me and Aubyn
Davies to name a few, which draw people into the street alongside stalwarts like, Odyssey, who are celebrating 10
years of trading this year, the Bay Tree and many others.
Many retail start-ups would jump at the chance to be co-located with a national brand in the Arc or on Abbeygate
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Street, but it is rarely financially realistic for an early stage independent business. However, St John’s Street and
other independent areas like Langton Place and the streets of Risbygate, Churchgate, Hatter and Whiting, provide
a diverse offering to consumers and act as a form of business incubator to many new ventures, supporting
and promoting one another. This provides a route to market for a vital part of our local economy, the quality
independent business, differentiating us from other towns and cities in our region. Long may it continue.

As many of you are aware the BID has a strategical priority and a desire to attract high quality events to the town in
order to raise the profile of the town regionally, nationally and internationally and to encourage additional visitors to

Following on from the success of the Fab Feb Food Fest initiative last year we
decided to rebrand this year and created TasteBury. The concept of TasteBury was
to highlight and showcase what Bury has to offer in regards to Food and Drink
throughout the town during the month of February. Not only did we generate a
successful social media campaign we also had a website created specifically, pinpointing each establishment and offers. The campaign ran very effectively so much
so we are planning on running it again later in the year so keep your eyes and ears
peeled for more information.

St George’s Day
This year’s St Georges Day fell on the 400th anniversary of Shakespeare’s Death,
to coincide with both these celebrations we had activities going on over the
town. St George and his dragon made appearance throughout the day and “As
you like it” and “The Taming of the Shrew” were performed on four occasions at
four different locations in the town centre by actors from the Theatre Royal.

the town. In recent years we have been successful in this regard by working with other organisations to have major
international cycling events visiting the town. There are obvious immediate benefits from the town hosting these
events which hopefully many of you have profited from both in the immediate and longer term.
Leading on from these events the BID has been keen to encourage employees, residents and visitors to be active

It may seem strange reading about the Ice Rink as we enter spring but as
many of you know already the rink which, Ourburystedmunds organised,
was in town during the festive period for just over four weeks. The Rink,
plus the visit of the Coca Cola lorry, contributed to December 2015 having
the highest level of footfall in town since records were commenced. We
are currently in discussions with providers and partners to ascertain the
feasibility of the town hosting an Ice Rink again this year.

when coming into town.
There are health benefits from partaking in exercise for the individual, but there is also research that shows that
active and healthy staff are more productive and take less sick leave and clearly this benefits employers.
Also as we all know due to the increase in visitor numbers there are occasions when our car parking capacity is
reaching 100% and therefore there is a practical need to encourage people to use non car modes of transportation
to visit us. Other research has shown that although non-car passengers tend to purchase less on their visits they do
visit more often and therefore there is no overall net loss to businesses when more people come into town other

Networking

than by car.
Our encouragement to others to be active is a key part of our Festival of Sport, which this year runs from Sunday
10th through to Sunday 17th July and will include an urban velodrome in Charter Square for the final weekend.
It was all of this activity and encouragement, the retail therapy walks organised by Intersport, the Wolf Trail and
the Ice Rink that contributed to Bury winning the Most Active Town in Suffolk award, which once more raised the
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profile of the town. We are currently working with the Local Links initiative whereby joint funding can be provided to
businesses to improve their facilities to encourage staff to walk, run or cycle to work and if you want to know more
about this then please get in touch.
At the BID we are always thinking of different ways we can contribute to our businesses increasing their turnover and
therefore can see the real value from their membership, and this approach is just a different way of achieving this aim.
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PDQ offer for our
businesses
We have managed to secure for all our businesses a discounted rental and
charging rate on their debit and credit card machines and readers. This
opportunity was negotiated by the BID with a company we have previously
worked with. If you would like more details please contact Denise on
denise.moulton@ourburystedmunds.com

instagram.com/ourburysteds

The beginning of 2016 has seen Ourburystedmunds organise a selection of
different networking events for our businesses. Like all our events we try and
make each one a little bit different providing some variety for our businesses.
This year we have seen a Photography Exhibition by Celebrity Photographer
Tom Murray and an opportunity to have a look around the Neptune store
while getting help and advice on how Ourburystedmunds could help you
market your business better. Both events have been extremely successful
with good turnouts.
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