What are we going to do..?

Welcome to your latest BID Newsletter...
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Real Ice Skating Rink
Between the 12th & 20th September we are working in partnership with The Apex,
Abbeycroft Leisure, SEBC, SCC and Suffolk Sport to co-ordinate a Festival of Sport
with the idea being to raise the profile of local sports clubs and have a variety of
activities and a number of town centre demonstrations throughout the 9 days of
the Festival. If you would like your business to get involved in this please email
mark.cordell@ourburystedmunds.com.

We are currently organising a real ice skating rink to go in Charter Square in the
Arc between the 5th December and 3rd January, this is a fantastic opportunity for
us, the town and yourselves. There is sponsorship opportunities available so if you
would like to get involved please contact jackie.regan@ourburystedmunds.com.

The Food & Drink
Festival is Back

Its 3 months till the Christmas lights get switched on in the town centre, so make
sure you make a note in your diary for the 19th November! With over 45 charity
stalls, fairground rides, reindeer and penguins. This is an event not to be missed.
Christmas lights switched on at 7pm.

For the fourth year in a row, Ourburystedmunds is pleased to be holding the Bury St Edmunds
Food & Drink Festival, and we are ready to share the culinary treats of East Anglia with
anyone and everyone looking for a bank holiday weekend of food festival fun. The Business

Open 360
In May we were asked to pilot a new shopping App that is looking to win
back online shoppers and get them back onto the high street. A new way to
shop, connecting customers’ online shopping with visits to the high street, is
being piloted in the town throughout July, August and September. The service
for retailers is called Open360® and works with new beacon technology
and the App called Jisp will run on the shopper’s
smartphones. Both services are free and we would
welcome more users to take part. We have had
a great response so far but if any other BID
members do want to join please just contact
david.bayliss@open360.org.uk

Improvement District is delighted to be hosting two of the best loved celebrity chefs this
year on the demonstration kitchen; local chef Galton Blackiston and the television favourite
Ed Baines.
Galton Blackiston is chef-patron of the Michelin starred Morston Hall on the North Norfolk
coast. He is a regular on the BBC’s ‘Saturday Kitchen’ with James Martin and has appeared
on many other TV food shows including ‘Market Kitchen’ and ‘Great British Menu.’ He has
held a Michelin star for 14 years, and will be cooking on the festivals Aga Rangemaster
Theatre Display Kitchen on Sunday 30th.

Training
We are continually offering a variety of different training opportunities free of
charge to our BID members, take a look at the members section of the
website under the ‘training and events’ to see what
courses we have on offer.

Ed Baines is a TV chef and restaurateur, he has had a successful TV career for more than
15 years appearing on cookery programmes including ‘Britain’s Best Dish’ and ‘Country
Kitchen.’ He is also chef and co-owner of the trendy Randall & Aubin restaurant in London.
He will be demonstrating his skills on Monday 31st. Both chefs will be doing three
demonstrations throughout the day.
In addition to the two celebrity chefs that will be performing some of our own businesses
will have an opportunity to perform on the stage, with Paddy & Scott’s, Really Rather
Good, Palmers Coffee Shop, No.4 Hatter Street and The Bay Tree all participating in the
new event on the Sunday The Great Bury Cake Off, followed by Casa Del Mar, Rose of Bengal
and Pea Porridge all cooking up a treat throughout the day. And on the Monday we
have Palmers Coffee Shop, Paddy & Scott’s, Cote Brasserie and Thos. Peatling

download our
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all adding to the mix in the Aga Rangemaster Theatre Display Kitchen.
Every year the Ourburystedmunds Food & Drink Festival grows in
popularity and this year we expect it to be no different, with
a variety of offerings throughout the Town Centre. From the
Farmers Market on Angel Hill, the Mini-Farm in Abbeygate
Street, numerous food and drink stalls in addition to the
demonstration kitchen in the Buttermarket and Cornhill and
The Beach and Helter-Skelter in The Arc there is something
for everyone over the two days.
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chairman & chief executive updates...

thoughts of the chief executive...
We are only in our 5th month of the new BID term and already we have been very active in delivering even more
benefits for our members. We have negotiated with a company to provide up to 40 of our businesses with the
opportunity to have access to beacon technology in order to compete with larger businesses in regards of increasing
customers and accessing potential business via the internet. This scheme, called Open 360, is being trialled for free,
for our businesses, in Bury, before it is launched nationally.
You will have no doubt seen the 26 wolves appearing around the town as part of the wolf trail that we have

what we have done...

Women’s Cycle Race
The town was very honoured to be asked to host stage 1 of the Aviva Women’s
Tour Cycle Race and be a sponsor for the event, which saw the start of the race on
Angel Hill and a pre-race event in the Arc. Over the two days the town played host
to 16 different teams, a 100 cyclists, their support networks and national press
which allowed us to promote the town in the media. The whole event was a huge
success for all those involved and raised our profile profusely.

Wolf Trail
We have successfully launched the wolf trail live to the public, it sees 26
different wolves located around the town for the public to find. The trail will
run until St Edmunds Day on 20th November and after this the wolves will be
auctioned off for charity. So far the wolves has been a huge hit for the town
and we hope this continues over the course of the next 3 months.

organised for the summer and autumn. As well as giving 18 local artists a platform for their work it has enabled us
to yet again promote the town to encourage visitors to visit us. Within the first couple of weeks of the trail we have
had to have 9,000 wolf trail leaflets printed and the level of interest in the trail has been phenomenal. This is just
one of the many events the BID organises and this contributes to the number of people visiting the town continuing
to increase year on year.
The Festival of Sport in town between 12th – 20th September and the Ice Skating rink coming to Charter Square
between 5th December and the 3rd January are just further examples of the BID delivering attractions in the town
centre to provide additional customers for our businesses.
Of course the Food & Drink Festival at the end of August is another event that we deliver for the town and our
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businesses and we are expecting a bumper turnout over the coming Bank Holiday weekend to view the many
attractions and I hope that your business is able to take advantage of the benefits being a BID member provides.

‘Greater’ Bury St Edmunds: The Bigger Picture?

We Have Moved Office
As the majority of you are aware we have moved to the offices above LP Bar,
our new address is 2nd Floor, 2 Woolhall Street, Bury St Edmunds IP33 1LA.
Our contact numbers and emails remain the same.

In my role as Chairman of Ourburystedmunds, as well as my day job as a Partner at Greene & Greene, I spend a great deal of time speaking with local business owners.
I was recently speaking with two BID business owners about events in the town, although neither event was organised
by us (one being the Christmas Fayre, organised by the Borough Council and the other being the St John Street Fayre,
usually organised by the street’s traders). The view was that these events caused them some difficulties. Bottlenecks on
the street near their premises, traffic issues and parking shortages affecting their usual customers etc. However, they
were not actually complaining. In fact, they were praising the events as being great for the town, promoting it to a wider
audience and displaying the town in its best light. They independently said that they saw the “bigger picture”. This got
me thinking.

The Whitsun Fayre was once again a great weekend for us and the town. With our
highest number of stalls and footfall similar to last year we were greeted with a lot
of positive feedback from the event.

As most of you will know, the BID relates to a zone that is defined on a map by a red line that runs around the outside
of the town centre. We spend our time providing training and support to town centre businesses, putting on events
and promoting the town centre to the residents of West Suffolk and beyond. Over recent years ‘out-of-town’ shopping
centres, retail parks and supermarkets have been a big challenge to the traditional town centre, with their free parking
and perceived lack of congestion. It is our job to help attract visitors into the town centre. However, the worm appears
to be turning with the growth of supermarkets stalling and local retail parks suffering with access and parking issues.
The town centre is winning and has a great future.
In respect of visitors, it is easy to forget that (for example) shoppers from Ipswich or weekenders from London do not
see the boundaries of the BID zone and visit us for many attractions, some of which are outside of the town centre.
The fabulous Abbey Gardens are not part of the BID. Ickworth Park, arguably one of the finest hotels and National Trust
houses in the region, is two and a half miles outside the town centre. The history and intrigue of West Stow is a huge
draw for many visitors and is five miles away. Slightly further afield, the world famous home of racing, Newmarket, is just
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15 miles away.
A visitor to the area who stays outside of the BID zone is still highly likely to visit the town and spend money in our members’ businesses. In doing so they may just
fall in love with the town, tell their friends and return in the future. I truly believe that what is good for ‘Greater Bury St Edmunds’ is good for us in the town centre.
What do you think? Should Our Bury St Edmunds embrace businesses outside of the BID zone, invite them to become voluntary members and include them in our
promotional work to help attract visitors from further afield? I feel that we need to be destination-led and break down the barriers of the BID zone for the good of our
own businesses. What do you think? I would love to hear your views. Please contact me at markdaly@greene-greene.com 717500 or @markdalybse with your thoughts.
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For those of you that attended the AGM back in June you will know that
we recently had a company called People & Places conduct a benchmarking
evaluation of the town and its facilities, the results of this has come back
largely positive with vacancy rates in the town almost half national average,
footfall is notably higher above the average and businesses displaying a
boost in confidence with higher turnover which is 27% higher than the
average for large towns.

Independents Week
and Retail Therapy
The week of the 29th June saw Ourburystedmunds promoting the
independent businesses within the town centre and throughout the week
they were largely promoted on social media and in the local press. In
conjunction with this and in partnership with Intersport in Whiting Street we
have devised an initiative called Retail Therapy, which has seen two routes
for walking mapped around the town, so why no encourage your customers
to incorporate exercise into their visit to the town, for more information on
this please visit the Intersports website.
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