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Celebrity Chefs at the Food & Drink Festival
Plans are coming to fruition for the annual Food and Drink Festival in Bury
this coming Bank Holiday weekend. The Festival, which follows on from last
year’s hugely successful inaugural event, will take place on Sunday 25th
and Monday 26th August throughout the town centre.
BID CEO Mark Cordell is really excited and looking forward to this year’s event
which will again feature a large display kitchen where on the Sunday the main
chef will be Mark Poynton from the One Michelin star Alimentum Restaurant in
Cambridge and on the Bank Holiday Monday TV celebrity chef Aldo Zilli will be
in town. Each of these chefs will have three forty five minute slots throughout
the day to demonstrate their skills and abilities. Additionally on both days
there will be four local independent food outlets that will have also been given
a slot on the display kitchen to show the public what they can do and what
their businesses are all about. On the Sunday the businesses concerned are
Gastrono-me, Valley Connection, Maison Bleue and Pea Porridge and on the
Monday there are presentations from Palmers Homestore, Graze Kitchen and
Bar, the Angel Hotel and Petrus Wine Bar.
“Last year’s event went so well but as always there are improvements that can
be made and this is what we are aiming to do this year” said Mark Cordell,
one thing we have done is extend the event an hour so it runs from 10am
through to 5pm and of course the display kitchen is just one of the many
attractions on show over this weekend.

There will also be a children’s farm outside “Smart Step” in Abbeygate Street.
Additionally there will again be a chilli festival within Langton Place with some
of the Mexican musicians from the current Doritos tv advert!, a farmers market
on Angel Hill and a wide variety of national and international food and drink
stalls in the Cornhill.
Within the Buttermarket there will be local food and drink producers and
traders from Suffolk and East Anglia.
Jackie Regan added “We have tried to provide as wide a selection as possible
of food and drink stalls for those who visit the town plus ensuring that there is
lots to entertain the children including a face painter, magician and musicians
so that everyone has a great time “.
Mark Cordell added “This Festival provides a great opportunity for us to
showcase the town and for so many of our excellent businesses to have access
to a large number of visitors, some of who will be local but
a large number will have come from further afield
and I am hoping they will like what they see
and will want to return.

Event Manager Jackie Regan explained that “this year we have been
oversubscribed for the event with so many traders and BID
businesses wanting to have stalls that I have had to further
extend the Festival. This year we have included the arc,
where there will be an Italian Food Market and also into
the Traverse where there will be a Teddy Bears picnic and
children’s activities outside Scarlet”.
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from the
chief executive....

Mark Cordell | Chief Executive

Since our last newsletter we have hosted a hugely
successful Whitsun Fayre where the introduction
of a beach in the Traverse was a great success. We
were very fortunate with the weather but this and
all that we had on show attracted huge numbers
of people into the town and we are hoping for
something similar for the Food and Drink Festival
later this month.
We are always looking to provide services or
information that our members have requested.
In the past few months we have started to place
on the members section of the website under the
heading KPI details of the footfall camera that is
located in Abbeygate Street and also website and
social media statistics in regards to the interaction
with members of the public. I hope that you find this
information of use in ascertaining the value you are
getting from being a BID member.
I continue to ensure that whenever possible Bury is
promoted positively in the media, both actual and
social. In the past couple of months there have been
so many examples of this that it would be folly to try
to list them all. A few examples have been our support
for the “Edmund for England” campaign that raises
the profile of the town, our promotion of Independent

businesses in the town during July and the creation
of our Independent business posters. We have also
promoted individual businesses via our monthly e
flyers and weekly push notifications to our app users.
These ways of promoting our businesses are sent to a
total of around 40,000 recipients every month.
Additionally we have extended our marketing
campaign beyond a 20 mile radius of Bury to get
even more people to visit our lovely town and this has
involved working with radio stations and publications
as well as utilising our extensive social media network.
I believe that all of the above plus everything else we
do for our businesses demonstrates what great value
for money we provide for our partners. What every
business in the town needs to be asking themselves is
“am I getting as much out of the BID as I can?” and
if the answer is not yes then just get in touch with me
and I am confident we can deliver extra value for you.
I hope as many of you as possible will be opening
during the food and drink festival to maximise the
large crowds we anticipate visiting the town. As I write
this piece we are in the middle of a heat wave and of
course I am hoping the good weather will continue
well into the summer.

a word from

the chairman...
Since becoming Chair of BID nearly two years ago I have witnessed considerable improvements in regards of what
we deliver for our members but we want to do even more so if there is anything you feel that we can help you
with then please just ask! Contact Mark, Jackie, myself or any of the Directors. (All listed with photos on the BID
members section of the website) I see the role of the BID is to do whatever it can to enhance your business and
many but not all, of our businesses are seeing the benefits of working with us.
At our AGM in June I was delighted to see so many new people there and was also very pleased that four people
wanted to be part of what we are delivering by being prepared to join the Board of Directors. I want the Board to be as
representative as possible of the membership and want our businesses to feel they can approach any of the Board on
any issue they want to raise.
In a year’s time we will be approaching our election to see whether our businesses want the BID to continue and I am
confident that people will realise that with the shrinking public purse the role of Local Authorities is having to change
and our town centre businesses can influence what is happening in their surroundings and be part of deciding the way
forward as the economic environment continues to slowly improve.
Over the coming months we will be frequently seeking the views of our members before the Board outlines our priorities
from 2015 and I would urge you to be part of this process and not be a bystander.
We work in a lovely town, that continues to flourish during very difficult times but the BID has contributed to this
success and Bury compares very favourably with other towns and cities both locally and further afield. By working
together we can ensure that Bury continues to punch above its weight and for your businesses to enjoy and be part of
this success.

email us: mark.cordell@bid4bury.com

Andrew Speed | Chairman

tweet us @ourburysteds

what we have done...

Town Centre
Benchmarking
Report
We asked Action for Market Towns to carry out another independent
benchmarking exercise for the town, as they did last year. It’s great that
again the report is positive in regards of what the town has to offer
visitors with only a few areas for improvement. The full report is on the
BID members section of the website.

Zack FM
Since the spring we have been working closer with Zack Fm, who are
located in Mildenhall and the majority of their audience are USAF
personnel or their families. Every month we have a 30 minute
programme dedicated to Bury and with one of our businesses featured
in each programme. If you would like the opportunity to promote your
business in this way just get in touch.

Independents Week
This year we decided to promote our independent businesses for more
than just the 4th July and dedicated the first week in July to this very
important sector of businesses. We have also produced a poster for
our businesses to display, encourage people to support independent
businesses and if you haven’t got a poster displayed in your premises
yet then just ask us for one.

Bury St Edmunds Whitsun Fayre

Whitsun Fayre
This event was a huge success with large crowds and a very popular
beach in the Traverse! We have received so many positive individual
comments and coverage in the media which has once again raised the
profile of the town and the BID. We were delighted to have some of our
businesses present in gazebos in the Cornhill, participating in the event
and making the most of the increased footfall and ensuring that they
took advantage of this opportunity. Planning for next years event has
already started!

Bury
in Bloom
Isn’t the town looking lovely with all the floral displays that Bury in
Bloom have provided as part of our partnership with them. There are
over 130 baskets throughout the town centre that we have paid for to
ensure that Bury looks lovely throughout the summer and encourages
people to re-visit.

Pedestrian
Survey
At our members get together in February the issue of pedestrianisation
signage was raised as there were concerns that visitors to the town
might not be aware of all that the town has to offer them. As a
consequence we asked Action for Market Towns to carry out a review
and report back with observations and recommendations that we could
then speak to the Council about. This is yet another issue that would not
have been delivered without the existence of the BID.

Secret
shopper
Via our partnership with Menta we have been able to provide a
“secret shopper” service for our members as well as an independent
business consultant to work with businesses to improve them. If you are
interested in taking advantage of these services just let us know.

email us: jackie.regan@bid4bury.com

tweet us @mark@bid4bury

future events...

Christmas Lights
Switch On
The event will commence at 2pm as usual on Thursday 21st November
with the opening of the charity stall market. Again we will be joined by
penguins, reindeers and donkeys with the lights being switched on at
7pm so get this event in your diaries.

BID Customer
Service Award

Christmas lights switch on | Reindeers and Penguins

Footfall and
social media data

Again we will be recognising BID business employees who go the extra
mile for their customers at the Gala Awards Dinner at the Apex on Friday
20th September and we will be promoting the winner and two runners
up and their businesses.

We are now posting onto the KPI page of the BID members section of
the website each month the footfall data from the camera in Abbeygate
Street plus the data regarding those interacting with us via social media
and the website. Is your business on the top 25 list each month for visits
to your page on our website? If not get in touch so we and you can
utilise this facility beneficially for your business.

Further Training

Banners

In the autumn we will be organising some further training for our
businesses, building upon what we delivered in March. If you are
interested in you or your staff accessing free training from qualified
trainers on subjects such as customer service, selling and social media
then just let us know.

BSO
As most of you will know unfortunately Neil Boast, our Business Support
Officer has been head hunted and left us last month. We are in the
process of recruiting his replacement and hope to be able to be back to
providing support to you all during September. In the interim if you have
any ideas or want us to help just get in touch.

Keeping up to date

We are providing so much information online and via our app and social
media infrastructure about the town and our businesses but I have been
very frustrated about being unable to make visitors in the town aware of
this. I am therefore delighted that I have managed to secure agreement
to have banners promoting our brand throughout the main car parks in
town and I hope to see these up before the end of the summer so keep
your eyes peeled!

Pay on exit
On your behalf I am part of a team working with the Council to look at
the feasibility of a pay on exit car park(s) being introduced to the town.
This follows on from the car parking review last year that I was involved
in and which led to the introduction of the “free from 3” initiative every
Tuesday. I will keep you all updated on progress but be assured that
this issue hasn’t been forgotten as I know how
important it is to your business.

To ensure you don’t miss out on anything the BID is doing please make
sure that we have your e mail address and/or you can visit the website
and visit the BID members section to keep abreast of everything.

download our
app now
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