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bury business festival
Bid4Bury are playing an integral role within the 2nd Bury Business Festival
which takes place between the 11th and 21st September. We are hosting
a Question Time Event at the Apex from 8pm on Thursday 13th September.
Rachel Sloane from Radio Suffolk will host the event with the panel being
comprised of David Ruffley MP, John Griffiths Leader of SEBC, Mark Bee,
Leader of SCC and Andrew Speed, Chairman of Bid4Bury. To find out more
about the event and how you can attend and submit a question just visit
www.burystedmundsfestivals.com

Christmas lights switch on | Reindeers

bury free press
business awards
Bid4Bury will also have a place at the Bury Free Press Business Awards
Dinner on Friday 21st September at the Apex. We will be acknowledging
the employee who it is felt provides the highest standard of customer
service in the town.

business women’s
conference
Christmas lights switch on | penguins

christmas lights
switch on
It seems strange to be talking about Christmas but the Lights Switch On is
just a few months away. Put Thursday 15th November in your diary where we
will welcome back the penguins and reindeers to town.

Bid4Bury is, along with the Suffolk Chamber of Commerce, promoting
the Business Women’s conference that is being held on Wednesday 19th
September. For more details about this event please visit the festival
website at www.businessfestival.org

late night shopping
Bid4Bury will be organising street entertainers for the three Thursdays in
December before Christmas to enhance the late night shopping events in
town. So let’s try and have as many businesses as possible open until at
least 8pm on the 6th, 13th and 20th of December.

download our app now

telephone: 01284 766258

www.ourburystedmunds.com

www.burystedmundsfoodanddrinkfestival.com

To keep up to date with all that Bid4Bury is doing for its members make
sure that Mark Cordell has got your email address so he can include you
in all of his electronic communication.

Celebrity Chef | Jean-Christophe Novelli

keep updated

bury st edmunds, newest venture...
This month sees yet another event being organised by Bid4Bury for the
benefit of our businesses. The two day Food and Drink Festival on
Sunday 26th and Monday 27th August promises to attract large
numbers of people into the town centre.
Amongst the attractions are two of the hottest names in the kitchen and
who will head up an exciting menu of attractions in Bury St Edmunds this
August bank holiday weekend as the inaugural town centre Food and
Drink Festival takes place.
The event will feature a demonstration kitchen starring Jean-Christophe
Novelli and Ollie Dabbous as the showpiece of the two day festival.
Elsewhere there will be a farmers’ market on Angel Hill and a chilli festival
in Langton Place as well as a tasty selection of stalls featuring some of the
town’s food and drink businesses from restaurants and bars to specialist
traders.
This is a new venture for Bury St Edmunds, but an appropriate one given
the town’s agricultural and brewing heritage. The enthusiasm with which
the Bid4Bury Board and many businesses in the town have greeted the
idea means we should have created a recipe for success.
The show kitchen will feature three demonstrations per day from the
top-table guests, Ollie Dabbous on Sunday and Jean-Christophe Novelli on
Monday. At other times there will be chefs from various local
establishments showcasing their skills. The Angel, Benson
Blakes and The One Bull will all be taking part.
All at Bid4Bury are delighted that JeanChristophe Novelli and Ollie Dabbous have
found time in their busy schedules to come
to Bury St Edmunds. Ollie Dabbous is one
of the rising stars of the restaurant world
and to have him appear at this event
is really something of a coup for us.
Jean-Christophe is a familiar face on
our television screens and has agreed
to use local products in his
demonstrations.

email us: admin@bid4bury.com

As with all our events there will be a heavy emphasis on there being
things to entertain the children and these will include a mini-farm for
children outside of Cotswolds Outdoor, street entertainers and musicians
across the town, a face painter in Cornhill Walk and a magician in the
Buttermarket. We also hope to have activities for the children taking place
within the arc and fairground rides for youngsters on Angel Hill.
Entry to the event is free as is most of the entertainment. Also long stay
car parking in Parkway and Ram Meadow is very reasonable with it
costing just £2.20 to stay all day for the event that starts at 10am and
concludes at 4pm on both days.
These events are organised in order to attract people into the town and
for those who come along to have a great day and if they are visitors
for them to return again in the future. However the main purpose is to
increase turnover for Bid4Bury businesses during the event. It’s now up
to the businesses to adapt the products and services they are offering
to attract additional custom into their premises over
this weekend and for our members to also
promote the event to their existing
customers so everyone can benefit
from the hard work it takes to
put on these events.

mark.cordell@bid4bury.com

chairman & chief executive updates...

what we have done...
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a word from

the chairman...

Andrew Speed | Chairman, Bid4Bury

People often asked me “why did you get involved with Bid4Bury?” and I tell them that the orgnaisation exists and
needs to be there to support the businesses it represents and I wanted to get involved to ensure this is what it does
because I and quite a few others didn’t think that was the case during its first year.
In November I became Chairman and am working closely with Mark Cordell, our Chief Executive to ensure that the
organisation’s activity is always focussed towards improving business opportunities for its members.
With Mark, I recently met with the new Chief Executive of the Borough Council, Ian Gallin and the Council Leader John
Griffiths where we had a candid exchange of views in outlining how both organisations can work together for the
benefit of the town as a whole and our businesses. I am confident that there can be some positive outcomes from this
relationship and with the pressure on the public purse there are opportunities for collaborative working.
We are also in regular dialogue with David Ruffley, our local MP, who is very supportive of Bid4Bury and takes a great
interest in what we are doing for our businesses during such a difficult economic environment.
I am very keen for Bid4Bury to deliver benefits to all of its members and not just the shops and food and drink outlets.
Nearly 25% of our members come from the Professional Services Sector and we are engaging with many from this
sector wherever we can and currently we are in the process of organising an event where a Government Minister will
address our local businesses in regards of issues that are affecting our members. If you are working for a business within
this sector and think there is anything that Bid4Bury could do to assist your business then please contact me or Mark.

bury chamber of
commerce
Our Chairman and Chief Executive recently addressed the Bury Chamber
of Commerce at its First Friday Club where the progress and
development of the BID were outlined as well as examples of recent
partnership working between the two organisations.

the whitsun
fayre
The Whitsun Fayre over the Jubilee weekend went very well despite the
poor weather on the Sunday. The childrens’ farm was once more a very
popular attraction as was Biggles the baby racoon and it’s great that the
farm will be back for the Food and Drink Festival. Fortunately Monday
was a much brighter day and the flower and plant stall holders enjoyed
a better day. Next year’s event is already in the diary for 26th and 27th
May.

from the
chief executive....
As Bid4Bury heads into the second half of its five
year term it is an appropriate time to reflect on
what has been achieved to date. There is no doubt
that the first nine months of the organisation saw
relatively little activity but I would like to think
that this has not been the case since I took up my
position in February 2011. Businesses are facing the
harshest recession in recent history and Bid4Bury,
as an organisation that represents these businesses,
needs to be doing all it can to help our members
during this very difficult time.
Since arriving in post I have sought to ensure that
there are regular events happening in town to
encourage more people to visit the town, enjoy
themselves when they are here and spend their money
in our local businesses. Whether these are our major
events such as the Christmas Lights Switch On, the
Whitsun Fayre or the new Food and Drink Festival or
smaller events such as St Georges Day,
Independents Day or working with local businesses
and residents at the St Johns Street Fayre or the Big
Street Dance in the Churchgate Showcase part of
town. Town centres are changing as is what
consumers want. We need to ensure that Bury town
centre continues to be a pleasant and welcoming
place to socialise to ensure that people keep coming

into town and this will mean successful and healthy
town centres having a focus on leisure pursuits and
food and drink establishments as well as the
traditional retail offer.
On your behalf I am still in discussions with the
Council about car parking prices not deterring people
from coming into town. I do not under estimate the
difficulty of achieving success on this issue but I know
many of you feel very strongly about how the current
situation is detrimentally affecting your businesses.
Since late October we have created a destination
brand for the town and our businesses and have been
promoting this heavily across East Anglia to attract
additional people to the town. The ourburystedmunds
brand together with its website and phone app have
been at the forefront of our promotional activity but
the publication of our retail guides and maps last year
and the recent reprint of the map are further examples
of how we are promoting Bury town centre.
I am also in discussions with the Council to have
banners and other physical materials in the town
promoting all of this so we can provide a welcome to
visitors and enhance their enjoyment whilst they are
visiting us.
These are just two aspects of the work we are
focussing on to ensure that Bury town centre gets

telephone: 01284 766258		

Biggles | Baby Racoon from The Whitsun Fayre

june agm
We held our AGM on June 20th which was attended by 48 people from
our Board of Directors and our businesses. In a very positive atmosphere
the Chairman and Chief Executive addressed those present about recent
activity and our plans for the future. Mike King from Action for Market
Towns then presented a summary of his findings from the recent
benchmarking exercise he had carried out in the town.

national
independents day
The Whitsun Fayre | street view

national
acknowlegment

The town took part in the National Independents Day celebrations of
independent businesses and Bid4Bury distributed over 1000 goodie bags
to the public which contained promotional material for a number of our
independent businesses. We were also joined by a stilt walking Uncle
Sam.
Uncle Sam | Stilt walker from National Independents Day

Bid4Bury were recently acknowledged nationally for our marketing and
promotional initiative under the our bury st edmunds brand. We were
shortlisted with four other BIDs in the “Outstanding and Innovative BID”
category. Unfortunately Liverpool Central won the award for funding a
“cop shop” in the City centre.

new strategic
partnership
Mark Cordell | Chief Executive, Bid4Bury
through the recession, with as minimal damage as
possible in order to ensure we are in as strong a
position as possible to take advantage of the
economic recovery when it starts.

www.ourburystedmunds.com

Suffolk Chamber of Commerce and Bid4Bury recently
formally launched their strategic partnership in the atrium at
the Apex. Chief Executives of both organisations outlined to
those present the benefits for our businesses as a
consequence of this relationship, with much
planned for the future.

email us: admin@bid4bury.com

mark.cordell@bid4bury.com

