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Welcome to your latest BID Newsletter...
MAY 2017 - Issue 20

Anniversary celebrations
at Whitsun Fayre
Welcome to the Our Bury St Edmunds spring newsletter packed full of all the
information you’ll need about making the most of your membership of the Business
Improvement District (BID). We aim to maximise benefits for all our members
who trade in the town centre and show how you can take advantage of every
opportunity.
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Our 2017 events will launch at the end of May with the Our Bury St Edmunds
Whitsun Fayre over the spring Bank Holiday Sunday and Monday. This year we
celebrate its 20th anniversary – those who have been here all that time may
remember how it started as a flower and plant market as part of the Bury Festival
but under the management of the BID team, notably Jackie Regan, it’s grown into a
much bigger free town centre event with something for all the family to enjoy.
This year we’ve added a stage area and have invited two TV gardeners who we
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anticipate will be very popular. Katie Rushworth from ITV’s Love Your Garden and
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about their work and answering questions on the stage outside Moyse’s Hall. We
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like what they see of our town centre and return in future. As our event comes
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inspiration for their own gardens too and we’ll have a range of market stalls with a
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gardening focus.
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hosting the motorsports show that was part of the event for the first time in 2016.

Joe Swift from BBC 2’s flagship gardening show Gardeners World will be talking
hope these big names will attract even more people to the Fayre, who will hopefully
immediately after the Chelsea Flower Show, it’s likely that visitors will be looking for

But it’s not all about gardening. This year the Whitsun Fayre will again see Angel Hill
Other attractions include fairground rides, the ever-popular urban beach, a range of
stalls and animals at the family-favourite mini-farm.
We are always open to ideas from our BID member businesses too. Will you be
open during the event? Perhaps you’re running a special promotion during it that
we can publicise for you via our social media channels? If you’d like to be involved
in some way it’s not too late, but time is running out so to find out what kind of
opportunities are still available please contact Jackie on 01284 766258.
If you’d like us to promote a special offer during the Fayre email
pr@ourburystedmunds.com
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For more information visit www.ourburystedmunds.com/whitsunfayre
Brought to you by

email us: admin@ourburystedmunds.com

What have we been up to?

What we are going to do?

Taste Bury
Taste Bury is a February campaign where we promote food and drink businesses
across the town. During the month-long campaign, we shared your food and drink
offers, promotions and events, we showcased information about each business on
our dedicated website (www.ourburystedmunds.com/tastebury) and we also asked
consumers to enter various competitions for the chance to win food and drink
vouchers that will be spent with Bury businesses. We used Facebook, Twitter and
Instagram to promote the campaign and we reached 157,213 people. We have
found that running competitions on Facebook can be very effective in promoting
our brand and represents good value for money for just the cost of a prize. If you
are ever running such competitions, please let us know so we can help increase
your reach even further. If you have any ideas of how we can improve the campaign
for next year, we’d love to hear them! Simply email pr@ourburystedmunds.com

Get Involved

Festival of Sport

We would like to take this opportunity to make you aware of your business
listing on www.ourburystedmunds.com which includes five photos. We try
our best to keep all the information up-to-date but we do require businesses
to make us aware of any news, events and offers that you may be hosting.
We would also love for you to get involved with our social media campaigns,
promotions and competitions. If you would like to amend your listing, including
five business photos, tell us about a news story, offer or event or perhaps you’d
like us to promote something on our social media channels, reaching 9,000+
followers? Simply let us know by emailing pr@ourburystedmunds.com

Plans are in hand to deliver the third annual Festival of Sport in the town and
although the date has not been 100% confirmed as we go to press (extremely
likely to be in a school holiday), we are hopeful of being able to announce the
activities and events planned for the town centre soon.

Business Training
Workshops

Wellness Month

We have resumed the training programme for our members this spring,
commencing with a Fire Marshalls session in May, a first aid course planned
for both June and July as well as contributing to the cost of Personal Licence
Training for our hospitality businesses. We will be looking to expand our
training menu during the year and if there are any areas of development that
you are interested in then we are happy to have a look at the feasibility of
organising a session for our members. Please let us know by emailing
mike.kirkham@ourburystedmunds.com

April was all about our health and wellbeing businesses across town. The concept of
the month is to showcase what our town has to offer in regards to fitness, health,
wellbeing, hair and beauty. We created a website to highlight wellness offers and
events, which pinpointed each business that fits under these categories. We promoted
the campaign throughout social media, using a series of videos, images, infographics
and competitions to reach residents, visitors and employees. We are planning to run
the campaign again next year and we’d love for you to be a part of it. Make sure you
let us know if you’d like to get involved by emailing pr@ourburystedmunds.com

Destination Management Organisation
As you are all probably aware over the past few years the BID has become more and more involved in promoting our town to potential visitors, predominantly
from East Anglia. Due to our boundaries we have restricted our promotion to town centre attractions but ourselves and other organisations have long
recognised that it would be beneficial to all if this promotion expanded beyond the town centre. As a consequence ourselves and partners have agreed to create
a DMO (Destination Management Organisation) to try and ensure a better co-ordination and better marketing of all that Bury and the surrounding area has to
offer to visitors, with a view to encouraging more people to visit and stay overnight in Bury. We see that this increase will benefit BID members and have agreed
that the Brand & Marketing Manager, Sue Warren, will be hosted within our office. It’s early days but watch this space in regards to this exciting development.

Bury St Edmunds Master Plan
A recent consultation has taken place for the Bury St Edmunds Master Plan. The BID have been one of the partner organisations that have been involved in
the process, which will hopefully identify the areas that most people think the Council should look to improve in order to ensure that Bury remains a vibrant
and exciting town for residents, workers and visitors. Now that the consultation has concluded, the Council are working through the feedback with a view to
identify the more important issues that they will commit to addressing over the coming years, but before this is agreed, the proposals will go out for further
consultation in the summer. When this happens the BID will be urging all of our members to participate to do all we can to ensure that the outcomes are both
people and business friendly.

Food and Drink
Festival

Independents Week
This year’s Independents week will be held from Monday 3rd July to Sunday
9th July, encompassing the UK’s celebration of independent businesses on
Independent’s Day (4th July). We’d like to take this opportunity to welcome
many of the new independent businesses in town and encourage new and
existing businesses to get involved in this week-long celebration.
If your business is hosting an event during this week, organising an offer or
promotion or perhaps you’re launching a new menu or product, we’d love to
hear from you. Simply let us know what you’re up to by emailing
pr@ourburystedmunds.com

The iconic Food and Drink Festival will return to Bury St Edmunds on Sunday
27th and Monday 28th August. This year we are delighted to welcome
Celebrity Chefs, Paul Rankin and Jack Stein to the Stoves Cookery Theatre.
We would like to take this opportunity to ask your business to get involved.
Would you like to host a cookery demonstration on the stage? Would you like
to be a part of the food and drink stalls? Are you hosting an event or offer at
your business? If so, we would love to hear from you. Simply email our Events
Manager, Jackie Regan on jackie.regan@ourburystedmunds.com
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Business and Marketing Support
We are delighted to announce that we have appointed a Business Support and Marketing Officer, whose main role will be to interact with our members to
outline to them all the membership benefits available to them, but also to listen to what the key issues are that are affecting your business and then try to
address them. Mike Kirkham, who is joining us this month, has worked for the BID previously, so is aware of our core objectives and ethos but he will want to
touch base with as many of you as possible to get a good understanding of your thoughts on running a town centre business in Bury St Edmunds.
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