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WHAT IS THE BID?
Our Bury St Edmunds Business Improvement District does a
variety of things to improve the trading environment in the
town centre for its members. The BID has existed since 2010
and has over the past ten years invested nearly £4M into the
town centre. The BID has just 3 members of staff working
on your behalf. The governance of the BID is overseen
by a Board of Directors, who all have business interests
in the town centre.Recently Andrew Speed, owner of St
Edmundsbury Wealth Management, has become
our Chairman.

HOW DOES IT WORK?
The BID is funded by local businesses and is a non-profit
organisation. The levy paid by each business goes
towards increasing footfall with events in the town centre,
creating the best trading environment for businesses
through a range of traditional and digital marketing,
publicity and advertising. The BID supports businesses
by providing training, lobbying and advice on day to day
issues and improving and maintaining the appearance of
town with flower displays, Christmas Lights, and graffiti
removal. Legally, every BID has to ask its members every
5 years whether they want the BID to continue delivering
its business benefits for the town and its members.

W H AT D O E S T H AT M E A N F O R YO U ?
BID members will receive notification of their postal ballot in late October, with a requirement to have returned the voting paper by the 28th November.
This newsletter is a summary of what has been achieved during our 2nd term (2015-2019). In order to help us deliver the best service for you, please fill
in our short survey and let us know what we could do to help you further.
www.surveymonkey.co.uk/r/BSE2019

/ourburystedmunds

T @ourburysteds

I /ourburystedmunds

F /ourburystedmunds

0 01284 766258

E ourburystedmunds.com

MARKETING

BUSINESS SUPPORT

• Promote events and updates to over 17,500 followers on social media

• We have provided almost 500 free training sessions during our second term,

• Targeted advertising on social media to people within a 1 hour drive-time
• Printing of over 30,000 town centre maps each year
• Free listings on our website
• Regular features on local radio
• Advertising and articles in regional newspapers
• Contributing towards the creation and success of Bury St Edmunds & Beyond
in raising the profile of the town to those within a 1-3 hour car journey
• Working with local organisations to launch The Dog Friendly Scheme - to

including social media, customer service, first aid and fire safety
• We lobby and advocate on behalf of businesses on matters such as car
parking, business rates and other relevant issues
• We have worked with the West Suffolk Council to deliver a Pay on Exit parking
scheme which begins on 11th June in St Andrews St North car park. This will
mean that your customers won’t have to rush back to their cars due to parking
• D
 uring the first week of July, we run an Independents Week campaign which
celebrates the variety of Independent businesses in the town

encourage more people to come into businesses when walking their dogs
around the town centre

TRAINING EVENT

ENVIRONMENT
• We have supplied over 1000 flower displays in the town centre in our second term
THE THEATRE STAR TRAIL

EVENTS

• We have promptly removed graffiti from all BID buildings and public spaces
• We provide chewing gum and cigarette butt bins as required

• We organise a number of popular events every year including:
• Food and Drink Festival - attracting over 140,000 people during the BID term
• Whitsun Fayre - attracting over 120,000 people during the BID term
• Christmas Lights Switch On - attracting over 20,000 people during the BID term
• As well as celebrating Independents Week, bringing Christmas attractions to
the town, The Festival of Sport, The Best Dressed Window Competition
• We have organised a number of trails over the years including The Ale Trail and
The Theatre Star Trail

FLORAL BASKET DISPLAY

CHRISTMAS LIGHTS
• S ince the BID became responsible for the town’s Christmas lights, we have
doubled the number of displays and upgraded them all to LED which are
more environmentally friendly

FOOD & DRINK FESTIVAL

SAFETY & SECURITY
• Good working relationships with local Police at all levels
• Overseeing the Shopwatch scheme for the town
• Provision of Shopwatch radios at a discounted rate
• Supporting Town Pastors and owners of Night Time Economy businesses
• Liaising with the Rough Sleeper officer for The Council
CHRISTMAS LIGHTS SWITCH ON

Everyone at the BID are very happy to continue delivering all the business benefits for our members that we have done since 2010 but we want to know how
important these are to your business and what you want us to do during term 3. It’s extremely important to us to know what your views of the BID are and therefore
we would be very grateful if you could find the time to complete this short survey which is available at www.surveymonkey.co.uk/r/BSE2019

